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Louvre	
  Hotels	
  Group	
  presents	
  

“Le	
  live	
  Première	
  Classe”	
  
	
  

	
  
	
  
Paris,	
  September	
  19,	
  2014	
  -­‐	
  Première	
  Classe	
  launches	
  an	
  original	
  web	
  campaign,	
  breaking	
  with	
  
the	
  traditional	
  communication	
  codes	
  of	
  budget	
  hotels.	
  	
  
	
  
Since	
   it	
   was	
   launched	
   in	
   1989,	
   Première	
   Classe	
   has	
   reinvented	
   the	
   budget	
   hotel	
   sector	
   by	
  
integrating	
   a	
   private	
   bathroom/wc,	
   flat-­‐screen	
   TV	
   and	
   free	
   Wi-­‐Fi	
   in	
   each	
   room.	
   Its	
   concept	
  
focuses	
  on	
  an	
  essential	
  vision	
  of	
  hotels	
  and	
  sleep.	
  
	
  

Wanting	
  to	
  increase	
  brand	
  awareness	
  in	
  
the	
  general	
  public,	
  Première	
  Classe	
  has	
  
come	
   up	
   with	
   a	
   digital	
   communication	
  
campaign,	
   in	
   collaboration	
   with	
   the	
  
PONK	
   agency,	
   featuring	
   the	
   feel-­‐good,	
  
comfort	
  values	
  of	
   its	
  rooms.	
  Christened	
  
“Le	
  live	
  Première	
  Classe”,	
  this	
  one-­‐of-­‐a-­‐
kind	
   campaign	
   highlights	
   the	
   brand’s	
  

key	
  message:	
   the	
   rooms	
  are	
  so	
  comfortable	
   that	
   it	
   is	
  hard	
   to	
  wake	
  up.	
  Original	
  and	
  offbeat,	
   it	
  
takes	
  its	
  inspiration	
  from	
  the	
  brand’s	
  DNA.	
  
	
  
From	
  the	
  lelivepremiereclasse.com	
  site,	
  internet	
  users	
  will	
  have	
  two	
  days	
  –	
  8	
  hours	
  per	
  day	
  –	
  to	
  
try	
   to	
  wake	
   the	
   “boss”	
  up	
  out	
  of	
   a	
  deep	
   sleep,	
  by	
  proposing	
   ideas	
   live.	
   The	
  best	
   ideas	
  will	
   be	
  
selected	
  by	
   a	
   jury	
   then	
  acted	
  out	
   semi-­‐live	
  by	
   a	
   troupe	
  of	
   improvisation	
   actors.	
   Each	
   selected	
  
idea	
  will	
  then	
  be	
  filmed	
  live	
  and	
  the	
  video	
  will	
  be	
  uploaded	
  to	
  the	
  site.	
  Meanwhile,	
  internet	
  users	
  
can	
  comment	
  in	
  real	
  time	
  using	
  the	
  hash	
  tag	
  #lelivepremiereclasse.	
  	
  
	
  
The	
  winning	
  idea	
  that	
  receives	
  the	
  most	
  votes	
  by	
  internet	
  will	
  receive	
  a	
  prize	
  of	
  10,000	
  €.	
  	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  



	
  

	
  

	
  
	
  
The	
  media	
  plan:	
  widespread	
  mediatisation	
  to	
  create	
  a	
  buzz	
  and	
  generate	
  traffic	
  

• September	
  17	
  and	
  18:	
  an	
  intensive	
  teaser	
  campaign	
  of	
  16	
  ad	
  banners	
  invites	
  you	
  to	
  come	
  
“wake	
  up	
  the	
  boss”,	
  supported	
  by	
  a	
  press	
  relation	
  and	
  opinion-­‐makers	
  campaign	
  

• September	
  19	
  and	
  20:	
  a	
  wave	
  of	
  19	
  different	
  banners,	
  5	
  of	
  which	
  include	
  the	
  live	
  on	
  the	
  
20	
  Minutes,	
  l’Equipe,	
  Pages	
  Jaunes,	
  Comment	
  ça	
  marche	
  and	
  Minute	
  Buzz	
  sites	
  

• Media	
  partnerships	
  with	
  RMC	
  radio	
  and	
  with	
  the	
  Minute	
  Buzz	
  site	
  
• September	
  21	
  to	
  26:	
  a	
  banner	
  campaign	
  and	
  “retargeting”	
  to	
  incite	
  to	
  vote	
  

	
  
Real	
  technical	
  prowess	
  in	
  real	
  time	
  

• 4	
  video-­‐cameras	
  set	
  up	
  in	
  a	
  Première	
  Classe	
  hotel	
  room	
  
• Live	
  feed	
  from	
  the	
  room	
  on	
  the	
  lelivepremiereclasse.com	
  site	
  
• All	
  the	
  scenes	
  filmed,	
  edited	
  and	
  uploaded	
  during	
  the	
  shooting,	
  in	
  real	
  time	
  	
  
• Live	
  moderation	
  of	
  the	
  proposed	
  ideas	
  
• 2	
  x	
  8	
  hours	
  of	
  improvisation	
  live	
  by	
  10	
  actors	
  	
  
• One	
  actor	
  -­‐	
  the	
  boss	
  –	
  who	
  has	
  no	
  idea	
  what	
  is	
  going	
  to	
  happen	
  to	
  him	
  
• A	
   team	
   of	
   40	
   people	
   present	
   for	
   2	
   x	
   8	
   hours	
   of	
   live	
   coverage,	
   including	
   9	
   actors,	
   the	
  

technical	
  team,	
  the	
  jury	
  and	
  moderators,	
  a	
  camera	
  crew,	
  etc.	
  	
  
	
  
	
  



	
  

	
  

	
  
	
  
	
  
About	
  Louvre	
  Hotels	
  Group	
  
Founded	
   in	
  1976	
  and	
  owned	
   since	
  2005	
  by	
   Starwood	
  Capital	
  Group,	
   Louvre	
  Hotels	
  Group	
   is	
   a	
  
Groupe	
  du	
  Louvre	
  subsidiary	
  headed	
  by	
  Pierre-­‐Frédéric	
  Roulot.	
  A	
  major	
  player	
  in	
  the	
  worldwide	
  
hotel	
  industry,	
  Louvre	
  Hotels	
  Group	
  currently	
  has	
  more	
  than	
  1,100	
  hotels	
  ranging	
  from	
  1-­‐	
  to	
  5-­‐
star,	
  with	
  a	
  total	
  capacity	
  of	
  over	
  91,000	
  rooms	
  in	
  47	
  countries.	
  
	
  
About	
  Première	
  Classe	
  
Since	
   it	
   was	
   launched	
   in	
   1989,	
   Première	
   Classe	
   has	
   renovated	
   the	
   budget	
   hotel	
   sector	
   by	
  
adapting	
   a	
   private	
   bathroom	
   in	
   every	
   room	
   and	
   a	
   range	
   of	
   amenities	
   for	
   your	
   total	
   comfort.	
  
Today,	
  with	
  more	
   than	
   250	
   hotels	
   and	
   over	
   18,000	
   rooms	
   in	
   France	
   and	
   in	
   Europe,	
   Première	
  
Classe	
   is	
   committed	
   to	
   offering	
   the	
   right	
   balance	
   between	
   price,	
   quality	
   and	
   comfort	
   to	
   their	
  
clients.	
  
In	
  a	
  word:	
  all	
  you	
  need	
  for	
  a	
  good	
  night.	
  
	
  
	
  
	
  
Press	
  contact	
  
Olivia	
  Meyer	
  –	
  Louvre	
  Hotels	
  Group	
  
+33	
  1	
  42	
  91	
  49	
  71	
  
omeyer@louvre-­‐hotels.com	
  
	
  

	
  


